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Since 1949, The Leukemia and Lymphoma Society (LLS) has
invested nearly $1.3 billion in groundbreaking research,
pioneering many of today’s most innovative approaches.
To keep the momentum going and ﬁnd a cure, it’s time to
raise awareness and funding from the next generation.
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CHALLENGE

SOLUTION

“Funding research” is at the core of
so many non-proﬁt campaigns, but
it’s hard to relate to what that means.
With all the time research takes it’s
hard to feel like you’re making a
difference. How else can we connect
with this audience to make them care
about LLS?

We will connect with our audience
through storytelling that highlights
the more relatable, immediate
beneﬁts LLS provides to patients
living with blood cancer such as
peer-to-peer support, ﬁnancial
assistance, and help enrolling in
clinical trials.
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WHO ARE THEY?
Gamers who enjoy competition

WE’RE TALKING
TO 16-35 YEAR
OLDS THAT
LOVE GAMING

“Teenagers are fueling a competitive gaming tidal wave.”
- Washington Post
Going_For_Gold

Gamers who seek community
“With the rise of social media, gamers – particularly in Gen Z –
have perfected the art of building communities in and around
video games. Gamers don’t just compete with strangers on the
internet, but forge genuine, enduring friendships.” - BBC
Friend_To_All

Gamers driven by purpose
“[Gen Z] is one of the most vocal and active generations on
social justice and driving change… it is crucial that brands
interact with Gen Z in ways that matter to them.” - Newsweek
To_The_Rescue
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WHETHER PLAYING FOR FIRST PLACE, TO
MAKE FRIENDS, OR TO SUPPORT A CAUSE,

GAMERS ARE DRIVEN TO WIN AND
BELIEVE EVEN SMALL CHANGES CAN
MAKE A BIG DIFFERENCE.
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Winning isn’t just about the end game – it’s about what gets you
there. Winning is about the friends you make along the way.
Winning is about ﬁnding a new way to get ahead. Winning is
about getting better every day through small shifts that make
huge impacts.
At The Leukemia and Lymphoma Society (LLS), we understand
this. We see how important every day is in the ﬁght against
blood cancer. That’s why we connect patients to peers who
know what they’re going through. We provide information to get
into clinical trials to get ahead in treatment. We provide
resources that help patients make it through day by day.
At LLS we believe the cure is the end game we’re seeking. We
believe in the life changing power of support along the way.

WE BELIEVE IN LEVELING UP LIFE.
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INTRODUCING
LEVELING UP LIFE
To win the hearts of gamers and form a new
generation of advocates, we will launch
Leveling Up Life with a series of captivating
stories from patients LLS has helped. We will
also invite them to participate in a Leveling Up
Life gaming tournament to support LLS during
Blood Cancer Awareness Month (BCAM).
We will partner with gaming inﬂuencer
“Sommerset” and gaming equipment company
Secretlab to share our stories and create
excitement leading up to the tournament on
blogs and social channels.
Sommerset

One the biggest female Fortnite
streamers in the world, thanks
to her charming persona and
impeccable skills.

Secretlab is now the top choice
for gamers and enthusiasts in
over 50 countries.

Twitch 1M | Youtube 216K
Twitter 169.9K | TikTok 150.4K
IG 123.4K

Facebook 677K
Twitter 301K
1M + Users

Secretlab
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BCAM SPOTLIGHT
LEVELING UP LIFE TOURNAMENT
Kicking oﬀ Blood Cancer Awareness Month, we’ll host our Leveling Up Life
Fortnite tournament. During the tournament we’ll continue to tell the stories of
patients and how LLS has contributed to leveling up their lives.

“People enjoy watching video games (58%) at
the same rate as they enjoy playing them.”
Our tournament will be live streamed on LLS’ Twitch channel, where LLS and
patients will share their stories by interacting with viewers in the chat. Their
presence will help drive donations, raise awareness for the nonproﬁt, and create
a bond with the gaming community by forming new relationships.
The tournament will raise funds with a $25 participation donation. We’ll
incentivize participation with prizes from Secretlab that will help level up
gamers’ setups. The Secretlab Grand Prize will be a full gaming setup with a
new chair, desk, and accessories.

SECRETLAB BCAM DONATIONS
To maintain a presence throughout BCAM and garner earned media, we’ll have
a website presence on the homepage of Secretlab. For the entire month of
September, a percentage of sales will be donated to LLS. They’ll be promoted
through the tournament’s Twitch chat and on LLS and Secretlab social channels.
The promotion will link to a Secretlab blog post where shoppers can read the
stories of patients who have had their lives improved by LLS.

New Fortnite Tournament Raises
Awareness for Leukemia and
Lymphoma Society

Treating Yourself Never Felt So Good –
New Secretlab Partnership Supports
Kids With Cancer
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SUSTAINING
LEVELING UP LIFE
GIVING TUESDAY LIVE STREAM
To continue LLS’ momentum within the gaming community, we’ll
bring back gaming inﬂuencer Sommerset to host a Twitch stream
for Giving Tuesday. Throughout the day she’ll play Fortnite for her
1M followers and will talk about the resources LLS provides, both
verbally and using the chat box function. Within the last hour of
the stream she will announce her own $15K commitment to the
organization, calling upon her followers to join her in the last
fundraising push.
DRUMBEAT SOCIAL STORIES
Beginning with the announcement of Leveling Up Life, we will
share monthly, multi-channel, social content highlighting LLS
patients and their stories. We will utilize the hashtag
#LLSLevelingUpLife and encourage people to share ways LLS
has made a diﬀerence in their lives.
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TIMELINE & BUDGET
ACTIVATION & BUDGET

JULY

AUGUST
LAUNCH

Leveling Up Life launch, paid
support and inﬂuencer posts
ahead of tournament ($120K)
Fortnite Tournament ($100K)
Secret Lab Partnership + Blog
LLS Social: 2 stories per month
($15K a month, for $90K total)
Paid support to drive Giving
Tuesday awareness ($40K)
Giving Tuesday Livestream ($150K)
TOTAL COST: $500K

SEPTEMBER
SPOTLIGHT

OCTOBER

NOVEMBER
SUSTAIN

DECEMBER
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WHY IT WORKS

WE BUILD CREDIBILITY
BY PARTNERING WITH
SOMMERSET &
SECRETLAB, BOTH
WHICH ALREADY HAVE
GAMERS’ RESPECT.

HISTORICALLY,
GAME-BASED
FUNDRAISING HAS
PROVEN WE CAN ACHIEVE
THE GOAL OF RAISING
$2M IN 24 MONTHS.

LEVELING UP LIFE
PROVIDES A PLATFORM
TO EXPAND UPON AND
CONTINUE BUILDING
FUTURE DONATIONS
THROUGH CONSISTENT
LANGUAGE IN THE
GAMING COMMUNITY AND
ANNUAL TOURNAMENTS.

