
Problem

The Jack and Jill Foundation provides families of 
terminally ill young parents with unforgettable 
experiences to create lasting memories while they 
can. One way JAJF raises money to fund these 
experiences is through Share the WOW!; a 
program that rallies friends, families and 
communities to sponsor a family in need. 

While JAJF isn’t looking to expand the number of 
families they treat each year, they are looking 
generate awareness of their mission, the 
organization and the Share the WOW! program



Situation
In October, we walk for Breast Cancer 
Awareness. In July, we pour ice on our heads 
for ALS. This year alone, the world has already 
been asked to donate to the victims of Gun 
Violence, the ALCU, Refugees, and Dreamers. 

There are so many deserving causes that need 
support to continue their amazing work, and in 
2018 – they’re all competing. 

So, how does a smaller organization like JAJF 
break through? We need to lean in to what 
makes JAJF different. 



Research 

65% would 
give more if 
they knew the 
impact of their 
donations. 

2017 Fidelity Charitable survey, “Overcoming Barriers to Giving”

According to a Fidelity Charitable survey, 
two thirds of Americans wish they could 
give more to charity. 

One of the biggest barriers to donating is 
the unease about where and how their 
money would be used and whether or not 
it will truly make a difference. 

JAJF is not the American Red Cross. It’s not Susan G. Komen or St. Jude’s. Because of it’s size, mission and the number 
of families it helps per year, JAJF has the power to show every donor where their money goes. Every dollar makes a 

difference, and every donor can see how. 



Insight

They used say that a photo is worth a thousand 
words. But in a world where we share photos 
constantly, are they still worth as much?



Strategy
Generate awareness for JAJF’s mission 
and the Share the WOW! Program by 
redefining the value of the photo.



Creative: A Photo Worth More… 



A Photo Worth More… 

Pre Launch Launch Sustain
Work with JAJF’s partners and 
Booking.com to swap out stock 
imagery on their sites with the 
photos taken during WOW 
experiences. These special photos 
will appear with a watermark with 
WOW and will note what family is 
featured and the date taken. 

At the POS, there will a disclaimers 
saying that all photos were taken 
during this WOW experience that 
were made possible by people like 
you sharing the WOW through 
donations to JAJF. 

Enlist the help of the people 
who know the value of great 
experiential photos. Travel 
Influencers. 

Each influencer will follow and 
capture the WOW experience 
of one family. Creating lasting 
memories and cherished 

keepsakes. 

Ask Influencers to post 
original content from their 
WOW Experiences with the 
JAJF families on their own 
channels. Prompting their 
followers to value more than 
the photos, but the 
experiences they capture. 
With the culmination of the 
campaign taking place as a 
live auction of the four “most 
valuable” photos. 

To call attention to JAJF’s mission to provide unforgettable experiences to families who need them the most, 
we’ll…



How It Works

ÅHOW DO YOU SUSTAINOrlando

WOW! ABPLANALP FAMILY,2016

WOW! You just booked your trip to Orlando! Did you notice that many of our 

photos featured this WOW!logo? We believe in the healing power of travel, so 

we partnered with the Jack and Jill Foundation. JAJF provides trips for a young 

late stage cancer families. Please donate to JAJF using this link.

Hilton Grand Vacations Orland
6924 Grand Vacations Way, Orlando, FL 32821 Show directions
Phone: (407) 239-0100



Anticipated 
Results

ÅEarned Media: Travel + Leisure 
publications, USA Today, Mashable, 
Upworthy, BuzzFeed

ÅPotential Social Reach: 1.2 million

Å$1 million in donations from POS 
activation

Å$400K in donations from



Timeline + Budget

Sept OctAug MarJanNovJul FebDec

Influencer ïPulse out content ï100K 

Pre-Launch

100K

Booking.com + Partner Launch on Aug 23 
– National Cheap Flight Day

200K

Auction-

100K

Influencer Photo 
Journalism of JAJF 

Families

Stock Swap, Reviews and POS 
Donations

Paid amplification of content from influencers about JAJF and 
the value of experiences 

Event and 
Coordination


